CASE STUDY: P&G MILLENNIAL WEBSITE

P CHALLENGE

The quest for the Global Millennial generation has become extremely competitive, and P&G
was in need of owning a serious global presence within social media in order to stay
connected to Millennials. TMP developed, hosted and maintains a website that incorporates
new media strategies focused on Web 2.0 tools that represent a fundamental shift in
candidate attraction strategies. The P&G career website can no longer serve as the sole
attraction magnet to candidates.

P SOLUTION

TMP built an attraction engine that saturates the web, and builds relationships and
awareness with the candidates and with the P&G world that are relevant, engaging,
entertaining and valuable. TMP also recommended building one global umbrella concept
with specific local market interpretation that addresses key specific local market needs. This
site involves candidates with multiple channels of engagement and collaboration, as
demonstrated below.
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P RESULTS

The social media results from July 2009-September 2009 have been astounding. TMP has
tracked the effectiveness of this site into the social media. The site, video and integrated
social media strategy can be viewed at www.experiencepg.com.

Facebook Highlights:

Over 2,236 fans

Active postings

Videos #1 media consumption

Cross links and posts into other P&G group pages
50% ages 25-34; 20% 18-24

Former CEO has become a part of community

YouTube Highlights:

2,023 Channel Views
Top Country is U.S. followed by UK
Top Video: Stefanija Wheelchair Fencing
Top Virals are Employee Videos:
Stevi
Eduardo
Talking Tide

Top Discovery Methods:

1. Embedded Videos from career sites
2. Related Videos; all employee videos
3. Viral
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A NEW CHALLENGE EVERY DAY.™
Giaily Gloholly. Personally. Professianally,

Home

About Media & Culture | Our People

| CountriesiReglons |

@ COMMERCIALS THAT DON'T STINK

ding to Old Spice’s new ad campaign, you can
bring out your inner hotness in a co fthout
losing your mansmell. Check out these new deodorant
ads now featuring a young, “na I LL G

an “all grown up”, fake TV doctor.

and

LL Cool J ad
Patrick Harris ad 1
Patrick Harris ad 2

e “Slide” ad

Non-Management

Home | About | Media & Cuiture | OurPeople | PAG Social Networks | Brands | Countriesiegions | Searcn Jobs | Sitemap
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